
Home Textiles: 
A home run for Asia

Looking at the Hierarchy pyramid of consumer shop-
ping trends for the T&A, Personal Clothing items are on 
top of the priority, followed by Accessories, Home Textiles 
and Luxury Clothing. In the recent times, the ease of pur-
chasing and presence of numerous options in market has 
propelled Home textiles above Luxury Clothing.
Global Trade Scenario

The year 2017 saw a global trade worth US$ 777 Bil-

lion of Textile and Apparel commodities, which is a direct 
growth of 5% year-on-year from the previous years’ US$ 
743 Billion. The overall growth was reflected in the Home 
textiles segment as well, increasing the trade from US$ 47 
Billion in 2016 to US$ 48 Billion in the current year. On a 
broader perspective, Home textiles accounts for 6% of the 
total T&A trade.

The growth in Trade of Home textiles this year as com-
pared to last year could be credited to the growth in the 
Carpets, Blankets, Curtains and the Furnishing segments. 

Figure 1: Maslow’s Hierarchy of Textiles and Apparel for an Average Consumer

Home textiles have been a major part of Global textile trade and 
it comes as no surprise. The ever-improving economic status of 
people supported by various modern fi nancial innovations has 

enabled families to invest higher amounts into the home textiles seg-
ment. The per capita expenditure follows a downturn trend as we move 
from west to east on the globe. This naturally creates a higher demand for 
textiles in the developed western countries. The disparity in the habitation 
of the home textiles manufacturers has also created a modern silk route 
between the eastern part of the world and the western.

Figure 2: Historical growth of global home textiles

Source: UN Comtrade & Wazir Analysis
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However, the Bed linen segment saw a sudden drop in 
the trade and for the first time in last 6 years fell below 
US$11 Billion.

The Top ten traded commodities accounted for almost 
64% of the total Home textiles global trade. Cotton terry 
towels were single largest commodity with a massive mar-
ket share of 14%. Moreover, out of the top 10 commodi-
ties, 4 commodities belong to the Carpets segment.
Positive Growth in Major Markets amid Minor 
Slowdown in Others

Home textiles market demand has varied over the last 
few years. However, the major markets have remained 
more or less the same. An analysis of the top 10 import-
ers creates a clear picture of the geographical demand of 
home textiles.

The Major markets of EU and USA have shown a rather 
positive trend of growth since 2013. However, the overall 
trade of Home textiles has come down from US$ 53 Bil-
lion in 2013 to US$ 48 Billion in 2017. The global trade 
saw a slowdown in the years following 2013, however the 
trade has picked up its pace again in the last couple of 
years.

Russia has witnessed a steep fall in home textiles im-
ports at a CAGR of negative 23% since 2013. The biggest 

gainer in last few years has been Kazakhstan, growing at 
a CAGR of 7% in last 4 years. 
Strengthening of Exports

Although the imports from major markets except USA 
and EU have shown a downwards trend, the exports from 
Asia have stayed afloat. Analysis of major exporters shows 
that China, similar to all other textile segments has started 
to focus more on fulfilling the domestic demand and is va-
cating a share of market in doing so. On the other hand, 
India, Turkey and Pakistan have consolidate their position 
behind China and have sustained their exports irrespec-
tive of a dip in the overall trade. European countries like 
Belgium, Germany, Netherlands and Portugal also have a 

significant share in the Global trade of home textiles and 
have grown at a pace faster than Asian countries.
Rock Solid Asia and Insurgent Europe

A regional analysis of exports shows that the Asia holds 
61% share in the global home textiles share. China is the 

Table 1: Top Ten Traded Home Textiles Commodities

Source: UN Comtrade & Wazir Analysis

Table 2: Top Ten Market of Home Textiles in 2017

Source: UN Comtrade & Wazir Analysis

Table 3: Top Ten Exporters of Home Textiles in 2017

Source: UN Comtrade & Wazir Analysis

Table 4: Regional Analysis of Exports of Home Textile in 2017

Source: UN Comtrade & Wazir Analysis
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most dominant among Asia with a 64% share in the con-
tinent. Over the last 4 years, Asia has lost only 1.7% of its 
share in global trade, while EU-28 countries have gained 
1.9%. This reflects the resurgence of European weaving 
industry and the European countries realizing the impor-
tance of innovation and filling the space vacated by China 
with their quality product.

The Asian Manufacturers are facing some challenge 
from European countries, but it is not critical at the mo-
ment and should reduce as India, Pakistan and Turkey, 
develop capacities and invest extensively in research and 

development.
Home Textiles in India 
and Opportunities

India over the last few 
years has consolidated 
its position as the second 
largest exporter of Home 
textiles in the World, only 
behind China. India has 
withstood the fluctua-
tions in the Global trade 

and has had a steady growth in share in the overall trade 
which accounts for 11% currently. India is not only one of 
the biggest supplier but also one of the largest consumer 
of home textiles. Major players such as Welspun India 
(third largest towel producer), Trident (largest terry towel 
producer) and Dicitex (Fifth largest furnishing fabrics pro-
ducer) are based in India. 

Indian companies since the onset of this decade have 
been investing intensively in capacity building and have 
managed their capacities efficiently to cater both, domes-
tic as well as export demands. Various companies have 
come up with greenfield and brownfield investments in the 
sheeting industry, which has strengthened India’s world 

presence in sheeting.
Major Market for India

India has traditionally exported home textiles primarily 
to EU and USA, which constitute around 81% of India’s 
home textiles exports among them. India has a dominat-
ing presence in USA, with a market share of close to 25%. 
India also has a significant share in home textile imports 
of Australia and UAE, amounting to 14% and 16% respec-
tively. A minor increase in trade to USA as well as a stable 
flow of trade into EU has helped India in stabilizing the 
exports in comparison to the global decrease of around 
8%. Over the last few years, UAE has emerged as one 
of the largest importers of home textiles in India. 51% of 
UAE’s imports from India are home linen, while Carpets 
account for 43% of the imports.

The stability of Indian exports could be attributed to 
the support provided by the Government towards home 
textiles. Also, central government schemes like TUFS and 
various state government schemes have created a favora-
ble ecosystem for the home textile manufacturers in India. 
Future Outlook for India

The growth in the exports of blankets and carpets can 
be attributed to the government’s efforts to market and 
popularize the traditional Indian blanket and carpet 
weaving industry. Indian traditional products have a niche 
for the across the western countries, while countries like 
China and UAE are attracted to India for Curtains and 
Home linen respectively.

In the coming times, Indian manufacturers of Home 
Textiles need to focus extensively on increase capacities, 
technology upgradation and invest towards Research 
& Development. The modern technologies and higher 
production capacities along with the capability of produc-

Figure 3: India’s Share in Home 
Textiles Trade

Source: UN Comtrade & Wazir Analysis

Table 5: India’s Exports of Home Textile to major markets in 2017

Source: UN Comtrade & Wazir Analysis

Table 6: Category-wise Analysis of Exports in 2017

Source: UN Comtrade & Wazir Analysis
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ing various type of products will enable India to more 
effectively take advantage of China’s domestic drive and 
take up the share given away by it. The State and Central 
government policies put manufacturers in a sweet spot 
where they’re supported to enhance their competitiveness.

With Pakistan losing out to competition in the recent 
years due to unrest as well as unfavorable policies and 
outdating technologies, creates a golden opportunity for 
the Indian manufacturers to optimize their capacities and 
aim for a higher capacity utilization.

Also the recent presence and growth of stores like Fab 
India, Home Stop, Home Centre, etc has given a better 
platform to the domestic manufacturers to reach a larger 
audience through a well-sorted supply chain with minimal 
risks as compared to exporting. Domestic E-commerce 
retailers like Amazon, Flipkart, Snapdeal, etc have 
boomed massively in the last 5 years and are growing at 
19% yearly. These e-commerce platforms not only provide 
a common and easily accessible market place, but also 
have launched their private labels for home textiles. These 
private labels offer economical bed linen, curtains and 
blankets which has helped in increasing the domestic 
market. The growth in both the exports and the domestic 
demand, manufacturers have an opportunity to balance 

these both and maximize 
their profit margins.
Global Trends and Fu-
ture Growth Drivers

Rising population and 
improving standards of 
living result in an increas-
ing number of people 
residing in their separate 
homes and has in recent 

times propelled the home textiles 
market. The high demand and 
growing consumer awareness makes 
home textiles a lucrative business.

One of the major factors driving 
growth is flourishing home textiles 
market in the Asian economies 
such as China, India, Thailand, etc. 
Though the major consumer base still 
exists in USA and European markets 
but an increasing trend of household 
purchases is also visible in these 
Asian economies due to a flourishing 
housing market and rapidly growing 
middle class.

Moreover, financial stability in the 
last decade has led to an increased awareness among 
the customers and has also lead to fast fashion not being 
limited only to clothing, but has also made its way into 
home textiles. Consumers are focusing on home fashion 
more than ever and a stylish home has become a fashion 
quotient.

Various brands have recognized the potential of home 
textiles and are investing extensively in promoting and 
expanding their reaches to an increasing number of audi-
ence. Retailers like, IKEA, H&M Home, Home Depot are 
pioneers of this field and are known for their huge stores 
with customer centric products. These retailers have their 
sourcing and design offices in Asian countries for a faster 
development of products. Such innovative approaches 
and investments are testimonials to the growth that the 
industry is expecting from the segment.

Asian countries have developed several special finishes 
such as anti-microbial, anti-mist, herbal, etc.as well as 
various weaving techniques which have also been the 
reason for the dominance of Asia in world trade. With in-
clusion of more technologies and techniques, the produc-
tivity as well as the quality of the products are expected 
to increase. It can be readily said that going forward, the 
home textiles trade will grow at a rate of 6%. Further, the 
home textiles segment has become increasingly competi-
tive and only cost driven organizations delivering product 
quality and customer satisfaction can survive in this cost-
driven market scenario.

Given the traditional dominance, increasing demand 
and frequent innovations in the segment, we can say that 
the Global Home Textiles industry is expected to grow 
steadily to grow to US$ 80 Billion at a CAGR of 6% till 
2025.



Figure 4: Commodity wise opportunities for Indian companies

Source: UN Comtrade & Wazir Analysis

Figure 5: Home Textile Growth 
(2005-2025)

Source: UN Comtrade & Wazir Analysis
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